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NOTICE 

DR. A. D . FLUJAGAN,  WARNER-LAMBERT YiEUICAL V . P . , 
RESIGNS TO SET UF THE: 

INSTITUTE F O R  G E N E R I C  DRIJGS 

Arthur  D. Flanagan, M.D. , former ly  v i c e  p r e s i d e n t ,  

medical  a f f a i r s  , f o r  the Parke-Davis Division c:f t h e  

Warner-Lamtlert Company has formed t h e  I n s t i t u t e  f o r  

Generic Drcgs, Moantain L a k e s ,  N e w  Jer:;ey., a new type of 

o r g a n i z a t i o n  designed " t o  g i v e  t h e  generic manu.facturer , 
r e g a r d l e s s  o f  size, t h e  s m e  pro Fessiorlsl  se:rvices cap- 

a b i l i t y  and q u a l i t y  image as  tho:;e enjoyed by the  g i a n t s  

o f  brand-name drues .  I '  

The 1 1 - s t i t u t e  f o r  Generic Drugs is an independent 

organi.zatictn operated by p r o f e s s i o n a l s  -- a - t y p  s e r v i c e  

n o t  previoc:.sly a v a i l a b l e  t o  t h e  i?,eneric: drug i n d u s t r y ,  

h e  no te s .  

I k .  Flanagan has  been c l o s e l y  involved i n  rcsearch 

and p r o f e s s i o n a l  s e r v i c e s  -- 1 a r g e l y  W L  t h  Warner-Lambert -- 
s i n c e  s h o r t l y  a f t e r  h i s  g r a d u a t i c n  from t h e  !\led i c a l  School ,  

T u f t s  I l n i v e r s i t y ,  i n  1959. His xork  has  alsc~ included 

59 1 

D
ru

g 
D

ev
el

op
m

en
t a

nd
 I

nd
us

tr
ia

l P
ha

rm
ac

y 
D

ow
nl

oa
de

d 
fr

om
 in

fo
rm

ah
ea

lth
ca

re
.c

om
 b

y 
B

ib
lio

te
ca

 A
lb

er
to

 M
al

lia
ni

 o
n 

01
/2

0/
12

Fo
r 

pe
rs

on
al

 u
se

 o
nl

y.



592 NOTICE 

responsibility for scientific liason in legal and regula- 

tory affairs. 

A principal impediment to realizing the potential 
of the generic drug industry is the reluctance of many 

physicians to prescribe alternatives to familiar brand 

names. To realize it fully, it is essential to convince 
both prescribing physician and patient of the quality 

and efficacy of generic alternatives to more costly 

brand-name drugs. 

"The problem here is more a matter of perception 

than of substance," Dr. Flanagan says. "The brand- 

name product of the large company is frequently seen 

as the more desirable -- often for reasons that cannot 
be considered truly relevant. We are going to change 

that perception by assuring that members' products 

receive the confidence of prescriber, seller, and user." 

The Institute for Generic Drugs provides a 24-hour 

national toll-free professional telephone service that: 

. Guarantees physicians, pharmacists, hospital 
formulary committees, and purchasers access to 

members' product information when needed. 

. Assures them -- and the Food and Drug Adminis- 
tration -- that all drug experience and possible 
complaints will be promptly and professionally 

investigated and reported to the appropriate 

parties. 
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NOTICE 593 

Assures t h a t  phys i c i ans  w i l l  g e t  immediate 

r e s p x s e ,  day o r  n i g h t ,  when t h e y  c a l l  regard-  

i n g  perp lex ing  c l i n i c a l  ep isodes  or s e r i o u s  

r e a c t i o n s .  All such t r a n s a c t i o n s  w i l l  be 

c o n f i d e n t i a l l y  recorded  and r e p o r t e d  to t h e  

member company, which w i l l  a l s o  submit, p e r t i n e n t  

product  in format ion  t o  t h e  I n s t i t u t e .  

Members of IGD w i l l  have t h e  r i g h t  t o  use  t h e  

I n s t i t u t e ' s  s e a l  as an " i n s t a n t  q u a l i t y  i c i en t i t y  f o r  

gene r i c  drug products  ,'I he  says .  Manufacturers  w i l l  

use  it i n  c a t a l o g s  and p r i c e  l i s t s ,  and i n  a d v e r t i s i n g  

on t h e i r  p roduc t s ,  and pharmacies  w i l l  USE: t h e  s e a l  a t  

poin t -of -sa le  and i n  a d v e r t i s i n g  and promotion,  where 

it w i l l  "communicate t h e  premium q u a l i t y  s t anda rd  t h a t  

phys i c i ans  and t h e  p u b l i c  expec t  o f  medicines .  I' 

D r .  Flanagan says  t h a t  IGD w i l l  also c a r r y  on i t s  

own a d v e r t i s i n g ,  pub l i c  r e l a t ion : ; ,  and promoLiona1 

campaign t c  orien: p r o f e s s i o n a l s  and consumers r ega rd ing  

t h e  enhanced b e n e f i t s  o f  gene r i c  drugs m d e r  t h e  new 

program. 
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